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Keywords are Like Oxygen

Keywordsareto websiteslike oxygen isto humans. Read that once again.
| believe it to be completely 100% undeniably true! Here'swhy...

Comscore.com reported in 2004 that 83% of people who made an online purchase began
with akeyword search. Comscore.com also just recently reported online spending is on the rise
and showing no signs of slowing down. And that probably translates into a higher percentage of
people typing in keywords to make an online purchase by the time this was authored (late 2006).

As one very bright Internet Strategist, Ken Giddens, said...

"ThelInternet islike agreat bigversion of the Family Feud
Game.

When | think about the Internet it reminds me of that television
game show "The Family Feud." The way the game show worked is
that the producers of the game show would poll the audience on a
guestion like “What are the top 10 things you would find in a
kitchen?” The contestants are then supposed to guess what the top
10 most popular words the audience thought of for things found in
akitchen. It didn’t matter if the contestant came up with a brilliant
answer, if the contestant’ s answer was not on the audience’ slist,
then the contestant’ s team was out of the game and the other team
got a chance a the money.

The Internet isjust like that game show. Y our opinion doesn’t
mean anything. Y our website is not about you, it’s about your
visiting audience. It doesn’t matter what words you think they will
use to find your website. The only words that matter are the actual
words that the Internet visitor types in the search engine search box
when heislooking for awebsite just like yours. If you haven't
optimized your webdte to be found for those keyword phrases,
then you are out of the game and your competitors are going to get
their chance at the money."

Plainly said, without having the right keywords in our website content — the keywords
that people are typing into the search engines — our websites are literally suffocating and deprived
from the attention we so desire. Andtheright keywords are the proper nourishment.

If you are not familiar with the late Ken Giddens, his claim to fame was taking
Worldofwatches.com from a struggling enterprise earning a few thousand dollars a month and
turned it into a pulse-racing, feverish, watch-selling site that did $500,000 in one day. Ken was
an internet strategist and knew at the heart everything was the amighty keyword.


http://www.comscore.com/press/release.asp?press=4834
http://www.comscore.com/press/release.asp?press=4834
http://en.wikipedia.org/wiki/Family_Feud

Just like Ken stressed the importance of knowing the keywords of your marketplace (your
intended visitor), and much like Ken did himself, | personally never do any of the following
exercises without looking up what type of keywords people are searching for:

1.

Before | ever think up adomain name, | look a data from WordTracker, Keyword
Discovery, Overture, and | am able to peak into the minds of a hundreds of
million searches (even billions) to tell me what people think is the most important
on aspecific subject. Infact, if you think about it, thisis THE best way to
brainstorm really good keyword focused doman names.

Before | ever write atitle for my blog pogt, or even the body, | refer to some
keyword data and use the keyword phrases in the names of the categories and also
in the tags of each of my blog post entries. (NOTE: Tags are used to get your
blog indexed in those Social Bookmarking Sites that hel ps get more inbound links
to your site, thus boosting your link popularity.)

Before | ever change the reciprocal link text on NicheBOT, | consult the tools.
(Reciprocal link text is the cut and paste text webmasters use during alink
exchange.)

Before | ever write atitle tag...

Before | ever write ameta description tag...

Before | ever write atitle for an article...

Before | ever figure out if there is enough demand for the topic of asitel am
thinking of launching...

In fact, before | even go mining for ideas to get inside the prospect's head of what
exact words and related words they are using...

... | use keyword research data to determine what keywords to use.

In fact, | got so obsessed about keywords once | understood their significance, | created a
free tool back in May 2004 that | shared with people and would allow others to get free and
minimal results from popular keyword services.

That site would not have grown or become anywhere close to as popular asit is today
without me knowing the right keywords to go after and position the site in front of.

The site would have been like most tools and websites that get lost in the crowd (forest).

The following is a screenshot of a portion of website traffic brought in as aresult of
becoming highly focused on keywords and positioning the site in the search engines...


http://www.searchengineoptimizationportland.com/blog/seo/top-10-seo-tips-and-tricks-meta-description-and-title-tag-tip-7
http://www.searchengineoptimizationportland.com/blog/seo/top-10-seo-tips-and-tricks-meta-description-and-title-tag-tip-7
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Now, besdes the screenshots I've got here, you'll notice that there are no incredibly
impressive graphics, borders, or all those extra accessories people put in their PDFs to make
them look pretty, because, quite frankly, I'm not here to impress you visualy or otherwise.

I'm here discussing this with you because these words right here are what will get the
point across that each and every 24 hours that goes by, you are losing precious time and your
website's online presence by not building more content in a keyword focused manner.

Each and every day, people and companies are positioning their websites in front of
keywords, some of which might even be completely unknown to both you and I. But some of
which that are websites competing directly against your own and zapping your marketshare by
positioning in front of keywords we haven't thought of or even found yet.

People, companies and organizations are redizing that content is king, but more and
more, that extending your content continuously is even better.

With the keyword databases that we now have accessto, we can basicdly tap into the
global consciousness and get access to a huge pool of insider information with keyword research
that we can use to build out content on dl your current sites.



THE PROBLEM

The biggest problem with most keyword research datais that it's flat, and one
dimensional.

We usually get to see one number that reflects a keyword count, or a search demand over
agiven period.

Kewword @Edexplain

putters

golf putters

putter ' P 105
ping putters 107 a7
odyssey putters 103 93
scotty cameron putters a1 82
galf putter b5 a9
odyssey putter 44 40
putter heads 42 38
blade putters a7 34
adams putter 35 32

When we only have a single number that represents a search demand (or count) that only
goes back the last 1, 2 or 3 months, there's no real way of telling whether akeyword we chooseis
simply afad or truewinner.

Make sense?

| mean —what €se do we have to go on other than the one single number that representsa
count total for the last month, two or three? That doesn't necessarily show us any red history nor
any sort of track record that we can rely upon or truly base even a mere gut decision upon.

However, if we had data that goes back further and perhgps even gave us a chance to
break that data down further, that would give us a hint of whether or not the keyword we are
going to put all of our promotional effort into is going to bethe right one. Thus, awinner.

It would be especially great if we could see the exact history of akeyword. Infact, we
would be able to make better and more sound decisions on which keyword(s) to focus our efforts.



PICK WINNING KEYWORDS EVERY SINGLE TIME
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Transferring daka from wees nichebet.com..,

What you see herein this screenshot is a graph of a chart | just drew with atool that
compares five different keywords against each other, which | would say are highly competitive...

computer training.
computer software
compute education
computer programming
computer hardware
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Here are some interesting things about the above graph that | generated in one-click...

1. In this graph, | am able to see the search demand (or count) for a given keyword
over the entire past year.

2. The monthly search demand is broken down and displayed in an easy, visua
graphical format that lets us see whether the keyword is on adownward cycle or
an upward cycle.

3. | am also able to determine whether each keyword is afad, and exactly where the
seasonal spikes are.

4, I can compare multiple keywords against one another to find the best bet one...



What you just saw was aNicheBOT Visual Keyword Report that was drawn with the new
NicheBOT 2 Enterprise Level Keyword Research Service.

Could I compare more keywordsthat just five? Absolutely.

In fact, it's the only tool of itskind right now. Which means...

1 Picking the right keyword with historical data no longer needs to be amystery.
2. Picking the right keyword no longer has to be a one-dimensional thing.

3. Picking the right keyword no longer needs to be a guessing game of whether the
keyword will fizzle out or really sky rocket our website traffic.

And thereis simply no longer areason you and | should be picking keywords like looking
for alight switch in the dark.

Noway. No how.

In fact, the data you and | now have at our fingertips makesit dl the more able for usto
even be more psychic than our competitors.

" But Jim, wouldn't something like what
you just showed me cost an arm and a leg?"

One would think that with the data you just saw me graphically generate for a number of
keywords together, on a chart like that would cost you a pretty penny and be for big companies.

It might just shock you that one can generate a single chart like that for under 30 cents
that allows you to compare the top 10 keywords from one primary keyword. In essence, it costs
approximately 3 cents to analyze the month-by-month history of a single keyword.

When | introduced NicheBOT back in 2004 for public use, it was a great introductory tool
for beginnersto break into keywords. However, it's now turned into a serious tool for not just
beginners, intermediates, but serious hardcore keyword research professionals.

"Without adoubt, Nichebot is the only all-in-one keyword andyss
tool anyone starting out online needs immediately. From digging
out the keywords to cleaning the keyword lists to predicting
keyword trends, thereisjust so much you can leverage off the
system that you won't need any other."

Keith Lee

Find out how you, too, can choose winning keywor ds every singletime—click here


http://www.nichebot.com/members/go.php?r=4834&i=l0



